
Clubbing tv
the tv brand of the millennial generation



“Electronic Dance Music is one of the 
most popular music / fastest growing 
music genres in the world, particularly 
among the millenial generation.” 

forbes / mAGGIE mCGRATH



EDM HAS BECOME 
MAINSTREAM 
WORLDWIDE EDM is a $7 to $8 billion market

EDM IS ALREADY THE MOST POPULAR genre

tomorrowland festival tickets sell out in 1 second

djs are reaching millions of fans on facebook
David guetta / 53million
skrillex / 21million

[ 360 000 tickets ]

[ UK, FRANCE, US & ASIA ]



CLUBBING TV is more than
music videos,



it is a lifestyle.



150+ Hours of 
live broadcast 
per year



Exclusive tv & vod content 
which are not available 
on the internet



all the best djs
festivals &
clubbing destinations



HD & 4K EXCLUSIVE TV CONTENT 
RELATED TO FESTIVALS, CONCERTS, 
DJ SETS, MAGAZINES, 
LIFESTYLE REPORTS & INTERVIEWS



clubbing tv’s main 
target audience are 
males aged 15-45 with 
high purchasing power

86%

14%

females
15 + 
years old

males
15+
years old

Audience view
ership



worldwide &
multi-screen rights

Linear tv
content syndication
connected tv, web & mobile
Video on Demand



The 
most 

popular 
shows

live from concerts & festivals 
around the world 

Get to know your favourite artist
in a 13mins interview

live & interactive performance from 
the studios of clubbing tv

Documentaries &
lifestyle reports



925k

185k

2008 2017

capacity of 3 largest festivals 
increased 5x since 2008

Only clubbing tv broadcasts 
live electronic dance music 
festivals, concerts & dj sets

150+ hours of 
live broadcast
per year



clubbing tv
vod
500+ hours of hd
150+ hours of 4k
1300+ video assets
12 exclusive shows
10 new episodes weekly
long format shows
snackable content
tv everywhere
freemium/premium segmentation



360
ecosystem

From apps to 
social media to 
tv & merchandise,

we got it all.



MEO portugal
give-away
contest
case study

At the MEO SUDOESTE FESTIVAL, 
CLUBBING TV BUILT UP A GIVE-AWAY 
CONTEST WITH FREE TICKETS AND 
A MEET-&-GREET WITH THE ARTIST 
QUENTIN MOSIMANN.



MEO PORTUGAL
give-away
contest
case study

Reach on 
the

social community

3 million+ fans reached 
by the campaign

MEO SUDOESTE FESTIVAL / 1369K
sapo / 602k

quentin mosimann / 534k
MEO / 515K

CLUBBING TV COMMUNITY / 153K



contact
manivel malone
+65 9831 3444
manivel@108media.com


